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The Perfect Mix
of Business
and Pleasure
By Harvey Chipkin

A

meeting for Alfa Insurance
claims adjusters, whose main
office is in Montgomery, Alabama, was slated for last June at the
Walt Disney World Swan and Dolphin Resort in Orlando. On April 27,
record-breaking tornados smashed
through Alabama resulting in more
than 25,000 claims that had to be
dealt with. Claims adjusters worked
day and night through May and June.
“Filing those claims was a fourmonth process,” says Shane Watkins,
event project manager of the meeting and travel arm of The Alabama
Farmers Federation, Destinations,
Inc. “They allowed us to simply pick
up the meeting and move it ahead 60
days — intact and with no penalties.
We would not get the same cooperation at every hotel we deal with.”
Alfa’s experience seems to be
typical of the fact that Florida hotels
— heavily dependent on meetings
— share a consistent eagerness to
please. That was shown in an experience shared by Murray Vassar, senior
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compliance associate at New York
Life Insurance and president of the
Insurance Advertising Compliance
Association, which held a recent
meeting at the Hard Rock Hotel at
Universal Orlando Resort in Orlando.
According to Vassar, “The Hard
Rock was not even on our radar
of six or seven properties in town.
It didn’t seem to fit our image.
However, they bowled us over with
the welcome we got,” Vassar says.
“They actually made us feel like rock
stars. When we got there, the general manager came out and opened
the car doors. When we walked into
the lobby, every management person from every department that we
would be dealing with was lined
up. And this is for a meeting of only
about 150 people. They seemed to
know all of our names.
“They gave us excellent suggestions,” says Vassar. ”For one, they
suggested an event in the lobby
lounge. Ordinarily we would not
lean toward that, but you’re actually

pany held its delayed meeting of 500 rooms, 84 meeting rooms and two “We have had quite a few requests for
claims adjusters as well as an incen- executive boardrooms.
additional space, and this will give
tive program with around 1,700 peoOrlando’s ability to handle any us 124,000 sf,” says Magnelli, “with
ple late last summer at the Swan and kind of group will only be enhanced an unusually good room-to-space
Dolphin Resort.
by a variety of projects underway in ratio. The new space is right off our
“We have also used other proper- the city.
main ballroom, and we can sell it as
ties in the area,” says Smart. “It all
Construction recently began on a standalone meeting facility. This
depends on the budget and strategic a 55,000-sf addition to the meeting makes it much easier to move large
objectives of the individual meeting. space at the 720-room Omni Orlando events in and out. We can be having
We look for versatility in event spaces. Resort at ChampionsGate, according a function in one of the big ballrooms
Also important is the variety of suite to Mike Magnelli, the general manager. while another group is moving out.”
categories, because of the various categories of incentive awards. We like
that the Dolphin and Swan have an
unusually large inventory of suites in
various categories. We also look at
properties with an experienced staff
in key positions. Over these years
Not because they are different, but because they change the way you think.
we have been dealing with the same
people in catering sales, banqueting.
We even request these people when
we negotiate.”
Central Florida’s Only AAA Four Diamond Oceanfront Resort
Also positive for those properties,
says Smart, is that there are 2,265
rooms between the two adjoining
hotels and, depending on the meeting, most delegates will be at one or
the other. With incentives, says Smart,
“it’s really helpful to be able to accommodate last-minute qualifiers so if the
primary hotel is sold out we can use
a nearby one. Proximity and ease of
transportation to the parks are also
important for incentives. These are
family-based incentives and tend to
be family awards.”
Also helpful, says Smart, is that
“you can use food and beverage outlets at either one and charge it no matter which property you are staying in.”
He adds, “Many of our events
open with a welcome party with the
entire number in attendance, including children. It takes a lot of square
footage to do that. We might have 800
children at the incentives.
“We do use other properties in
Orlando,” Smart continues. “In 2010,
we had a group at (Disney’s) Grand
Floridian because it fit that particular
group and the purpose of the event,
and it was an excellent event.”
2637 SOUTH ATLANTIC AVE.
The Walt Disney World Swan and
DAYTONA BEACH SHORES FLORIDA
Dolphin Resort offers 329,000 sf of
386.322.7262 | SHORESRESORT.COM
meeting space, including four ball-

off in a sunken lobby which they
set up for breakfast and lunch. That
was a huge hit down to the breakfast
sandwiches. They even set up guitars
on the buffets. Some of our members
are (baby) boomers while the overall age is getting a bit younger so
that appealed to everybody. This is
the first time that our attendees sent
notes after the meeting talking about
how great it was.”
The Hard Rock Hotel is one of
three Loews hotels inside Universal
Orlando Resort. The Hard Rock offers 650 guest rooms and more than
6,000 sf for meetings. The 750-room
Loews Portofino Bay offers more
than 90,000 sf of meeting space; and
Loews Royal Pacific has 1,000 guest
rooms and more than 210,000 sf of
indoor/outdoor meeting space.

Orlando
Aside from tornado-induced crises, Alfa sees Orlando as a preferred
destination. According to David Smart,
director of Alfa Destinations, the com-
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Hilton, Located in the Walt Disney sources such as lists of local charities ideal for a multi-resort incentive beWorld Resort, Florida’s first Green and contact information as well as cause of the diversity within the colLodging Certified Hotel, is currently companies that can provide logistics lection. An incentive trip for 100 top
in the final stages of a multimillion- assistance for CSR programs.
brokers, for instance, could include a
dollar renovation of the hotel’s lobby
Meeting and group clients at three-day stay at Innisbrook — with
level and executive meeting rooms. the three onsite Loews hotels at an elite group going to Hammock for
The hotel features 73,500 sf of meet- Universal Orlando Resort can now a couple of additional days — all the
ing and event space.
enjoy playing privileges at some of while dealing with a single sales perRosen Hotels & Resorts’ conven- Orlando’s finest courses. Planners re- son and a single conference manger.
tion properties in Orlando are also ceive the services of a dedicated golf
Peter Dugery, senior vice president
making significant improvements to coordinator to plan and oversee their at Morningstar Investment Manage
their infrastructures. For example, golf outing or event, which includes ment, brought a group of 10 salesRosen Centre Hotel has completed
arranging tee times and men to Innisbrook in January. “We
a multimillion-dollar recomplimentary transporta- always had our annual sales meeting
modeling of the third of its
tion, setting up onsite reg- at our headquarters in Chicago,” says
three 2,500-sf Presidential
Suites as well as its two“The Hard Rock was not even on our
bay and three-bay hospitality suites. Renovations
radar of six or seven properties
to the 1,334 guest rooms as
in town. It didn’t seem to fit our
well as the Grand Lobby are
image. However, they bowled us
also complete. A new 18,000over with the welcome we got.”
sf ballroom will debut this fall.
Currently Rosen Centre Hotel
Murray Vassar, Senior Compliance Associate
offers 106,000 sf of meeting space.
New York Life Insurance Company, Tampa, FL
The Rosen Centre Skywalk, a covered
pedestrian walkway connecting the istration, coordinating tournaments, Dugery, “but we thought that doing it
Orange County Convention Center arranging food, beverage, awards offsite would make it more produc(OCCC), was completed last March.
and gift items.
tive. We decided on Florida because
Rosen Plaza Hotel, located next
“We are excited to partner with the meeting is in January, and we
door to the OCCC and in the heart both Grand Cypress Golf Club and wanted the warm weather. And we
of the International Drive attractions Windermere Country Club to give our ended up at Innisbrook because of a
corridor, has completed a floor-to- meeting and group guests some im- referral from a friend of mine, and beceiling renovation of all 800 guest pressive golf options for their over- cause I love Southwest Airlines, which
rooms, as well as hospitality suites all meeting experience,” says Vince flies into Tampa.”
and hallways. Rosen Plaza has 60,000 LaRuffa, vice president of resort sales
The 2½ day event, says Dugery,
sf of meeting space.
and marketing for Universal Orlando involved two solid days of meetings
Aside from construction, venues Resort. “Planners can leave the work — and wound up with a half day of
are also offering new meetings-fo- to us and let our team, along with our golf for some of the attendees. The
cused programs. For instance, Rosen new partners, create a worry-free golf group, which flew in from around the
Hotels & Resorts has announced a outing or tournament.”
country, had dinner on-property the
new awards program to assist meetfirst night and in resort-recommended
ing planners in creating corporate Tampa
restaurants the next two.
social responsibility programs. The
Formed late last year, Grand Golf
“It worked out really well,” says
program allows groups to realize an Resorts of Florida includes three golf Dugery. “The meeting room opened
immediate reward — participating resorts located in a line along Interstate onto an outdoor porch, and people
in a teambuilding activity while giv- 4 crossing Central Florida: Innisbrook could go out and check messages.
ing back to the community in which Resort near Tampa, Reunion Resort Also, we liked the fact that it wasn’t a
they’re meeting.
just outside Orlando and Hammock high rise so it didn’t feel like a hotel;
The program is offered to groups Beach Resort in Palm Coast near St. salespeople get tired of being in hoof all sizes meeting at any of the three Augustine. Together, the properties tels. We could take a nice walk to and
Rosen convention hotels: Rosen Plaza offer nine golf courses.
from the meeting room.”
Hotel, Rosen Centre Hotel or Rosen
According to a spokesperson for
Mike Garrow, Innisbrook’s diShingle Creek. A new website, www. Salamander Hospitality, which oper- rector of sales, was assigned to the
RosenRewards.com provides CSR re- ates Grand Golf Resorts, the group is group and, says Dugery, “He was
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REIMAGINE
meetings

ReImagine your next meeting in a place where unforgettable surroundings
inspire creativity. Expertly designed facilities provide the perfect backdrop
for meetings from 15 to 15,000. With two decades of service expertise
backed by award-winning accommodations and dining, this is the world
you’ll experience at the Walt Disney World Swan and Dolphin Resort.

8 00. 524.4939 • w w w. swand ol p hi nmeet i ng s.co m

facebook.com/SwanAndDolphin

very helpful, especially when we
were there. One night, he found us
a restaurant on the beach, and they
sent a Mercedes van to pick us up
and take us back.”
Bottom line: “We got much more
out of the meeting than we have in
the past. Most of the group asked if
we could go back there. And if I get
approval, we will go back next year.”
Innisbrook Resort has 600 guest
rooms and 65,000 sf of meeting space.

Miami
Despite the halting for now of a
plan to develop casinos in Miami,
there is a lot of hotel activity in the
city. For instance, Miami’s Gansevoort
Hotel will get a name change and
renovation after its acquisition by an
investment firm. It will be called the
Perry South Beach, and
the owners are planning
a $100 million renovation
of the entire property with
a relaunch set for late 2013.
The Trump Organization
has announced that it will
purchase Miami’s legendary
Doral Hotel & Country Club
for $150 million, assuming
operations by June 2012. A
scheduled multimillion-dollar makeover of the property will include a refurbishment of all four golf courses, including its iconic Blue Monster course,
and renovation of the main building,
lodges, conference areas, spa and the
Champions Pavilion. The property will
remain operational during the renovation, which is slated for completion in
fall 2013. Doral offers 700 guest rooms,
a 50,000-sf Pritikin spa and more than
86,000 sf of meeting space.
Turnberry Isle Miami, which offers 392 guest rooms and a 40,000-sf
conference center, has completed a
$2 million renovation of guest rooms
in the Orchid Building, one of four
guest-room towers. Resort amenities
include a private beach club, two
redesigned 18-hole Raymond Floyd
championship golf courses, an awardwinning spa, three pools and four
clay tennis courts.
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The Eden Roc Renaissance Miami “We wanted to have it in a centrally loBeach recently completed a $220 mil- cated place where all the boats could
lion renovation begun in 2008. The be in one place. We did the most reproject, which included the addition cent one in February with 17 boats,
of the 21-story Ocean Tower, nearly with six or seven people on each boat.
doubled the number of guest rooms Some people stayed back at the resort.
from 349 to 631. The hotel now offers
“We awarded prizes — including
46,000 sf of indoor space and 25,000 stays at Ocean Reef — for most resf of outdoor event space with ocean leased billfish, heaviest fish, etc.
and Intracoastal views.
“We also had a captains meeting on
Friday night to go over the rules and
Key Largo
regulations, and also had entertainFor the last six years, Edgar Benes, ment. On Saturday, we fished from
a partner in the Law Offices of Edgar A. eight until four. On Saturday night we
Benes, P.A., in Boca Raton, FL, has held had a more formal awards dinner in
a fundraising fishing tournament at the a banquet room with a topnotch ilOcean Reef Club in Key Largo, spon- lusionist who flew in from Las Vegas.
sored by two clients: Paradise Bank On Sunday, some people went home
and Mahogany Services, a manage- and others stayed at the resort.
ment company. The law firm handles
“Ocean Reef works perfectly for
a great deal of title insurance. this,” says Benes, “because it has a
Ocean Reef Club is lo- marina and fuel, and very luxurious
cated on 2,500 tropical hotel rooms and private houses to

“We also look at properties with an
experienced staff in key positions. Over
these years we have been dealing with
the same people in catering sales,
banqueting. We even request these
people when we negotiate.”
David Smart, Director
Alfa, Destinations Inc., Montgomery, AL
acres in the Florida Keys island chain,
an hour south of Miami International
Airport. The self-contained, private,
member-owned property is a popular choice for groups seeking an exotic island meetings experience as
well as a high level of security. In
fact, the number of meetings held at
the property is rising rapidly, and 40
percent of group bookings are repeat
business. Ocean Reef Club boasts
its own private airstrip, 30,000 sf of
meeting space, a 144-room oceanfront inn, 115 vacation rentals of
varying sizes and a marina. There
are numerous dining and shopping
options, two 18-hole golf courses,
world-class tennis and more.
Benes, a member of Ocean Reef
Club, is chairman of the tournament,
which takes places over a weekend.

Most planners don’t realize they can Meet here.

Maybe it’s because we don’t tell very many.

It’s no secret that the Ocean Reef Club is an extraordinary place. But, you may not be aware of all the changes and upgrades
in recent years. If you have not visited recently then you have not seen what over 150 meeting planners experienced last year
with their program:

rent. They provide a great package
deal. They do a phenomenal job as
far as service and food. Ocean Reef is
always rated one of the top five clubs
in the country.”

Jacksonville
This expansive city in Northeast
Florida is seeing a surge in meetingsoriented activity.
Dave DiSalvo, sales director at the
Omni Amelia Island Plantation, says
the property’s $85 million renovation
is being positioned as a “re-imagination” because “the project goes well
beyond a renovation.” To be completed in the spring of 2013, the work will
add 155 new oceanfront rooms and
suites steps from the ocean.
Also part of the project will be the
addition of 20,000 sf of meeting space

INSURANCE & FINANCIAL MEETINGS MANAGEMENT

• Renovated rooms with ocean and water views
• 36 holes of tournament quality golf with new greens and bunkers
• Updated and upgraded outlets for dining and private events
• Renovated meeting rooms with state of the art electronics
• 30,000 sq. ft. of Indoor Meeting space and on-site AV
• New seawalls and strolling docks in the shopping village
• Two new pools overlooking the Atlantic Ocean
Because we are a private club, our meeting experiences are personalized, intimate and uniquely yours.
Register today at www.meetings.oceanreef.com. Not only will you receive our entertaining and informative newsletter, if you
also provide us with an RFP we will send you our new 80-page coffee table book Flavors of the Reef featuring the favorite recipes
of our master chefs!

Ocean Reef Club • 35 Ocean Reef Dr, Suite 200 • Key Largo, FL 33037 • www.oceanreef.com

— increasing total capacity to 70,000
sf. The new lobby, with floor-to-ceiling ocean views, will provide quicker
and easier check-in to guests. Capping
off the redo is an infinity-edge adult
pool just off the lobby area cascading
down to the family pool with two hot
tubs, a poolside bar and expanded
poolside dining options — all with
ocean views. The meeting space, says
DiSalvo, will be contiguous, and guest

rooms will be connected by a covered
walkway right next to the conference
area. Existing guest rooms also will
be upgraded. “This will broaden the
kinds of meetings we can accept,”
says DiSalvo. “The new lobby will
completely change the sense of arrival. And in general this changes the
entire dynamic of the resort.”
The Renaissance World Golf Vil
lage Resort and Convention Center in

Greater Miami has revised, refreshed, and restored nearly every par t of its user
experience. With locations from the beach to the mainland, Miami’s got new hotels,
amazing restaurants and a great cultural vibe for your attendees to enjoy. It all
adds up to Miami’s record-breaking attendance for meetings, small and large. After
all, Miami has every amenity your attendees are looking for — in all of our locations.
The Greater Miami Convention & Visitors Bureau meetings
team can help manage your event. To learn more, call
800.933.84 48 x3071 or visit MiamiMeetings.com

© Greater Miami Convention & Visitors Bureau –
The Official Destination Marketing Organization for Greater Miami and the Beaches.
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Jacksonville/St. Augustine has completed a dramatic renovation and expansion of its outdoor meeting, event
and recreation space. The large project included new and expanded outdoor function space. With this expansion, the resort added 15,000 sf of new
function space, bringing capacity to
101,000 sf of meeting and event space.
Together with the adjacent World Golf
Hall of Fame, the AAA Four Diamond
resort is the largest combination hotel and convention center between
Atlanta and Orlando.
These enhancements follow other
new offerings at the resort, which include the addition of a 450-sf Masters
Boardroom and the addition of a new
destination services and event planning department.
Omni Jacksonville Hotel in downtown Jacksonville renovated all
14,000 sf of meeting space. The $1.5
million project included new décor
and an upgrade of the sound system
and lighting.
Ponte Vedra Beach, located 20
miles southeast of Jacksonville, is the
site of a singularly superlative meeting and incentive property. The AAA
Five Diamond Ponte Vedra Inn & Club
has been a Northeast Florida coastal
landmark since 1928. It offers 250 upscale rooms and suites — many with
oceanfront views — and more than
25,000 sf of flexible meeting space to
accommodate groups from 10 to 450
people. The meeting space features
two ballrooms, a cherry-paneled executive boardroom as well as elegant
touches such as marble floors, silver
service, crystal, china and chandeliers.
Amenities include the largest spa in
north Florida at 30,000 sf, 36 holes
of golf — including links-style with
sea breezes, 15 tennis courts and four
heated pools in a beachfront setting.
The Ponte Vedra Inn & Club’s impressive offerings extend to its more
intimate Lodge & Club at Ponte Vedra
Beach, situated a mile away. The
Lodge & Club has 66 oceanfront accommodations and 13,000 sf of function space, perfect for an executive
retreat or exclusive incentive program.
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Naples
The Naples Beach Hotel & Golf
Club’s championship golf course has
reopened after closing for several
months for a significant enhancement.
The 18-hole course now boasts new
grass on all fairways. This follows the
enhancements in the summer of 2010,
which included new grass on 12 of
the greens and other changes. The
classic course dates back to 1927.
The property is Southwest Florida’s
only beachfront resort to feature an
onsite championship golf
course, world class spa
and award-winning tennis center. It previously
completed a $22 million
renovation in 2010 that included guest rooms and the
addition of a $5 million pool
complex. The complex features two pools, two whirlpools, a bar and grill and a
recreational shop.
The Ritz-Carlton Golf Resort,
Naples now has a new multiuse event
pavilion in place for meetings and
events. The 14,652-sf Grand Lawn
Pavilion doubles the resort’s existing meeting and special event space.
It accommodates 1,400 people with
theater-style seating and 900 people
with reception-style seating.

The Palm Beaches
Nadine Murray of Plan It Best, an
independent planner, has held several recent meetings for a financial
service company at PGA National
Resort & Spa in Palm Beach Gardens.
“I’ve been using that property for the
past 20 years. For at least one of
the recent meetings, golf was very
important because it is a highly network-oriented meeting. Golf offers
an opportunity to pair executives
with customers.
“Golf is involved in 70 percent of
what I do,” says Murray, “and so the
PGA National is a natural for me.”
Indeed, the PGA National Resort
& Spa exudes an aura of golf greatness as the home of the PGA Tour’s
Honda Classic and three of the tough-
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est holes on the Tour — the Jack
Nicklaus-designed Bear Trap, holes
15, 16 and 17. The 2012 Honda Classic
in March not only crowned Ireland’s
Rory McIlroy as champion, besting
the world’s top players — including
Tiger Woods who roared back into
contention in the final round — but
the win also vaulted McIlroy to No.
1 in the World Golf Ranking. Herb
Lyman, golf sales manager at PGA
National Resort & Spa, noted that
events like this define the
resort’s golf pedigree, and
are just the sort of thing

poolside and golf-course view event
options; and a spa makeover. The
conference wing offers nearly 40,000
sf of meeting space including four
ballrooms, an amphitheater and 23
meeting rooms. The open-air, 6,000sf Honda Pavilion overlooks the
Champion Course. The newly named
signature restaurant Ironwood Steak
and Seafood offers private dining
room spaces.

Daytona Beach
Daytona Beach Shores, just up the
road from the hustle and bustle of

“They provide a great package deal. They
do a phenomenal job as far as service
and food. Ocean Reef is always rated
one of the top five clubs in the country.”
Edgar Benes, Partner

Law Offices of Edgar A. Benes, P.A., Boca Raton, FL

that heightens excitement and enthusiasm among meeting and incentive
attendees who come to play on the
same Champion Course where golf
greats make history.
Aside from the golf, says Murray,
the property has excellent meeting
space. “They have done a substantial
renovation in the last couple of years.
But the hotel maintains a nice style
because it feels like a traditional golf
facility. Many of the attendees come
from Chicago and New York,” says
Murray, “and so they really enjoy being outside; we took advantage of
all their outdoor space, even having
lunches outside.”
The AAA Four Diamond PGA
National Resort & Spa will complete
the “final round” of its $65 million
renovation this fall. Recent and ongoing renovations encompass all 379
guest rooms, public spaces, meeting spaces and all five golf courses.
Among the latest upgrades will be
the addition of new outdoor lakeside event areas and an outdoor
firepit area; renovated and expanded dining outlets featuring outdoor

Daytona Beach, is home to the upscale Shores Resort & Spa, situated on
a peaceful stretch of Atlantic shoreline. Last fall, the resort extended its
Stash Hotel Rewards loyalty program
to groups. The program allows guests
to earn and redeem points for stays
at independent hotels. Meeting planners may now earn one point for every dollar spent on rooms, and food
and beverage. Points are redeemable
for stays at nearly 150 luxury properties throughout North America and
the U.S. Virgin Islands.
As the only AAA Four Diamond
oceanfront resort in Central Florida,
the Shores’ 212 guest rooms and
suites showcase breathtaking views
of the Atlantic or the Intracoastal
Waterway. The resort offers a long
list of luxury services and amenities
including private poolside cabanas,
oceanside fire pits, exceptional dining and an intimate spa.
The state of Florida offers real diversity in its many distinctive destinations,
yet they all share the same fun-in-thesun personality that makes doing business there a real pleasure.  I&FMM
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L’Auberge Del Mar, Del Mar, CA, has
announced a new sales team: Robert
Harter was named director of sales.
He formerly was associate director of
group sales at La Costa Resort and Spa,
Carlsbad, CA. Jeffrey Livingston was
named associate director of sales. He
was national sales manager for both
L’Auberge and its former sister property, Estancia La Jolla. Christina Benson
was named sales manager, overseeing
the Western territory. She was senior
sales manager at the Sheraton Portland
Airport Hotel in Portland, OR. Lindsey
Dollahon was named sales manager
for corporate and leisure markets. She
was global sales manager at Aspen
Meadows, Aspen, CO.
Thomas J. Egan was named director
of sales at the Orlando World Center
Marriott, Orlando, FL. He formerly
served as area director of sales and
marketing for White Lodging Services
in Chicago, IL.
The Shores Resort & Spa, Daytona
Beach Shores, FL, has named Jason
Kern as director of sales, groups. He
previously served as director of sales
and marketing at Hammock Beach
Resort in Palm Coast, FL.
Michael Aylmer was named mid-Atlantic regional director of sales for KSL
Resorts, La Quinta, CA. He formerly
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MULLINS
served as director of sales and marketing at The Homestead, Hot Springs, VA.
Preferred Hotel Group has named
Christie Weller as director of group
sales for Southern California and the
Southwest. She was group sales manager at Leading Hotels of the World in
Southern California.
PGA National Resort & Spa, Palm
Beach Gardens, FL, has named Murrial
Boulware as director of national accounts. She was senior regional sales
manager for RockResorts Mountain and
Coastal collections.
Pinehurst Resort, Village of Pinehurst,
NC, has named Jennifer Kenwell
as director of national accounts, responsible for the Southwest, West,
Washington, DC, and Illinois markets.
She was most recently director of catering and conference services at Sea
Island Resort, Sea Island, GA.
Colleen Pace was named director of
sales for Cheyenne Mountain Resort,
Colorado Springs, CO. She most recently served as director of group sales for
the Vail Cascade Resort & Spa, Vail, CO.
The Naples Beach Hotel & Golf Club,
Naples, FL, has announced two sales
appointments: Charles Mullins was
named director of group sales respon-

KINTZING

HUTCHCRAFT

sible for the mid-Atlantic region. He
was senior national sales manager for
Station Casinos in Las Vegas. Elizabeth
Kintzing was named sales manager
responsible for the Southeast region.
She was sales manager at the Sheraton
Norfolk Waterside Hotel in Norfolk, VA.
Mary Hutchcraft was named director of sales and marketing at Reunion
Resort in Orlando, FL. She most recently served as director of sales at The
Shores Resort & Spa in Daytona Beach
Shores, FL.
I&FMM

Ad Index
ADVERTISER

PAGE NO.

Greater Miami
Convention & Visitors Bureau........... 24
M Resort Spa and Casino.................... 5
Ocean Reef Club............................... 23
PGA National Resort & Spa........... COV II
Ponte Vedra Inn & Club...................... 27
Preferred Hotel Group...................COV IV
The Shores Resort & Spa................... 19
South Point Hotel, Casino & Spa........ 31
Tulalip Resort Casino......................... 11
Universal Orlando Resort................... 25
Vdara Hotel & Spa............................. 33
Walt Disney World
Swan and Dolphin Resort................. 21
The Westin Casuarina Las Vegas
Hotel, Casino & Spa........................ 29

INSURANCE & FINANCIAL MEETINGS MANAGEMENT

Visit www.themeetingmagazines.com for
more information on our advertisers.

PHONE NO.

WEB SITE

CONTACT

E-MAIL

ARIA Resort & Casino

866-718-2489

www.arialasvegas.com

Tony Yousfi

meetings@arialasvegas.com

Eagle Ridge Resort & Spa

800-998-6338

www.eagleridge.com

Randy Whiteside

rwhiteside@eagleridge.com

Greater Miami Convention & Visitors Bureau

800-933-8448

www.miamimeetings.com

Ileana Castillo

ileana@miamimeetings.com

Greensboro Area Convention & Visitors Bureau

800-344-2282

www.visitgreensboronc.com

Ava Pope

apope@visitgreensboronc.com

Hilton Sandestin Beach Golf Resort & Spa

850-267-9600

www.hiltonsandestinbeach.com

Matthew Price

sales@hiltonsandestinbeach.com

The Homestead

888-796-5838

www.thehomestead.com

Jeff Ford

meet@thehomestead.com

La Costa Resort and Spa

760-804-7483

www.lacosta.com

Christine Cooper

ccooper@lacosta.com

Las Vegas Meetings by Caesars Entertainment

877-MEET-702

www.lvmeetingsbycaesars.com

Group Sales

lvmeetings@caesars.com

Loews Portofino Bay Hotel at Universal Orlando

407-224-6229

www.uomeetingsandevents.com

Kathy Cattoor

meetings@universalorlando.com

Long Beach Convention & Visitors Bureau

800-452-7829

www.visitlongbeach.com

Iris Himert

irish@longbeachcvb.org

M Resort Spa and Casino

866-551-1540

www.themresort.com

Drew Varga

hotelsales@themresort.com

Marina Inn at Grande Dunes

843- 913-9472

www.marinainnatgrandedunes.com/ifmm

Group Sales

marinainngroupsales@grande-dunes.com

MGM Grand Las Vegas

800-929-1112

www.mgmgrand.com

Ruth Leis

hotelsalesleads@lv.mgmgrand.com

Ocean Reef Club

800-843-2730

www.oceanreef.com

Richard Weinstein

ORCSales@oceanreef.com

Omni Hotels & Resorts

972-871-5623

www.omnihotels.com

Mark Wykes

mwykes@omnihotels.com

Omni Orlando Resort at ChampionsGate

407-238-6526

www.omnihotels.com/findahotel/orlandochampionsgate/meetingfacilities.aspx

Group Sales

mcocha.leads@omnihotels.com

PGA National Resort & Spa

855-701-5876

www.pgaresort.com

Iris Acosta

sales@pgaresort.com

Ponte Vedra Inn & Club

800-234-7842

www.pontevedra.com

Tony Fitzjohn

sales@pvresorts.com

Preferred Hotel Group

951-898-5885

www.phgmeetings.com

Jean Schulte

jschulte@preferredhotelgrooup.com

Reunion Resort, a Grand Golf Resorts of Florida
Collection

877-449-9768

www.grandgolfresorts.com

Group Sales

groups@salamanderhotels.com

Rosen Centre Hotel

407-996-9840

www.rosencentre.com

Todd Frappier

tfrappier@rosencentre.com

Rosen Plaza Hotel

407-996-9700

www.rosenplaza.com

Victoria Hall

sales@rosenplaza.com

Rosen Shingle Creek

407-996-9939

www.rosenshinglecreek.com

Leslie Menichini

sales@rosenhotels.com

Royal Caribbean International

800 762-0458

www.royalcaribbeanincentives.com

Lori Cassidy

royalmeetingsandincentives@rccl.com

Santa Fe Convention & Visitors Bureau

505-955-6210

www.santafe.org

Mary Pat Kloenne

mpkloenne@santafenm.gov

The Shores Resort & Spa

386-322-7262

www.shoresresort.com

Group Sales

salesadmin@shoresresort.com

South Point Hotel, Casino & Spa

702-797-8050

www.southpointcasino.com

Maureen Robinson

sales@southpointcasino.com

Switzerland Convention & Incentive Bureau

212-757-5944
ext. 237

www.myswitzerland.com/meetings

Caroline Pidroni

scib.usa@switzerland.com

Talking Stick Resort

480-850-7777

www.talkingstickresort.com

Group Sales

sales@talkingstickresort.com

Tulalip Resort Casino

360-716-6500

www.tulalipresort.com

Troy Longwith

sales@tulalipresort.com

Universal Orlando Resort

888-322-5531

www.uomeetingsandevents.com

Group Sales

meetings@universalorlando.com

Vdara Hotel & Spa

866-760-2489

www.vdara.com

Stephanie Windham

swindham@vdara.com

The Venetian/The Palazzo

702-414-4202

www.venetianpalazzomeetings.com

Chandra Allison

chandra.allison@venetianpalazzo.com

Walt Disney World Resort

321-939-7112

www.disneymeetings.com

Anne Hamilton

meetings@disneyworld.com

Walt Disney World Swan and Dolphin Resort

800-524-4939

www.swandolphinmeetings.com

Eric Opron

meetings@swandolphin.com

Washington Hilton

202-328-2080

www.hiltonsofdc.com

Group Sales

dcawh-salesadm@hilton.com

Washington State Convention & Trade Center

206-694-5030

www.wsctc.com

Michael T. McQuade

sales@wsctc.com

The Westin Casuarina Las Vegas Hotel, Casino & Spa

702-836-5934

www.westin.com/lasvegas

Sandra Horvath

shorvath@westinlv.com

The Westin La Cantera Resort

210-558-2229

www.westinlacantera.com

Group Sales

info@westinlacantera.com

Wild Horse Pass Hotel & Casino

520-796-4923

www.wingilariver.com

Denise Heintz

denise.heintz@wingilariver.com

Wynn/Encore

888-320-7117

www.wynnmeetings.com

Steve Blanner

hotelsales@wynnlasvegas.com
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